
 

 

Project map: Project donor: BMZ 

Funding (amount): 14 281 EUR 

Duration: 5 months (March-July) 2025 

 

 

Project Title: Inclusive education for adults and youth 

Project 
implementing 
organizations and 
their contacts 

Humanitarian agency “ADRA Kyrgyzstan” 

Galina Ahn- training manager 

galina.ahn@adra.kg 

Location(s)  Bishkek city 

Level (macro, 
mezo, micro) 

Micro level: Improve access to educational services for elderly women and 
people with hearing problems in Bishkek. 

Overall objective 
of the project: 

Provide adults and the hearing impaired with access to applied craft 
training to enhance their socialization, financial independence and 
education. 

Target groups: - women (pensioners and pre-pensioners) whose subsistence level is 
below the subsistence minimum - 10 persons 

- hearing impaired, late-deafened and deaf people, people with hearing 
disabilities - 30 persons 

Main project 
activities: 

1. Art painting course for the hearing impaired and late-deafened"                                          
2. Art painting course for deaf people 

3. Course on textile design of products and accessories in the design 

of mola kun. 

 

Results: 1. 15 hearing impaired students with hearing disabilities - will master 

the model of social inclusion. This will be a model of partial social 

inclusion, limited to the period of the educational program.  The 

knowledge gained in the project will help the hearing impaired to 

understand the basic principles of art painting, create a competitive 

product, and find new niches for self-realization. 

2. 15 deaf students with hearing disabilities will learn a model of 

social inclusion through learning the craft of painting, creating a 

competitive product and gaining experience of realization. 

3. 10 elderly women, leaders of self-help groups of elderly people of 

ADRA Kyrgyzstan will master the model of social inclusion, 

through work on the creation of a collection of products in the style 

of malls, presentation of clothes under their own brand. 

 



 

 

 

 

 

 

 

 

 

 

 

 


